
If your students and families were given 
the option to leave your district for a nearby 
alternative or reenroll with you, how many 
would you retain?

Public school districts have long ignored 
the “corporate” concepts of marketing and 
branding, leaving much of the education 
community on shaky ground in a whole new 
climate.

What does your district stand for? What 
standards of excellence do you want potential 
job candidates and future families to associate 
with your name? If you haven’t yet put in 
the effort to establish your brand, you have 
some catching up to do. Start now, make it 
a priority, and you won’t have to worry about 
fading into obscurity.

The perception problem. Perhaps you have 
the best culture this side of the Mississippi. 
Maybe your students are experiencing 
unprecedented growth in an environment that 
promotes equity and instills citizenship. But 
if you don’t have the framework in place to 
effectively spread that message to the outside 
world, it’s like a tree falling in the woods.

Word of mouth used to be good enough. 
It’s not anymore. 41% of all job candidates 
search for information about company culture 

before they apply. 29% of all homebuyers list 
school quality as an influential factor in their 
decision-making process. If you don’t give 
these groups a reason to take a closer look 
at your district, they’ll move on before you’ve 
even had a chance to state your case.

The fractured experience. Consistency is a 
foundational element of branding. When your 
stakeholders are forced to bounce from one 
silo to another throughout the course of their 
day, they may very well be associating your 
name with their experience, but it’s not likely 
to be a positive association.

Technology is a part of your reality, but most 
vendors are more interested in promoting 
themselves than in furthering your mission. 
Your teachers and office staff might have to 
log in to five or six different systems every 
day, none of which offer a consistent look 
and feel. It’s not a lack of branding that’s the 
problem, it’s too many competing brands 
getting in the way of what you’re trying to 
accomplish.

The identity compromise. Your brand is 
about more than just your logo and your 
mission statement; it’s the totality of what it 
means to engage with your district. How many 
of your strategies or wish list items have you 

had to sacrifice because the technology at 
your disposal wouldn’t support what you were 
hoping to accomplish?

Your ideal technology partners should 
provide insight into the most efficient way of 
doing things, but they shouldn’t force you to 
abandon the workflows and processes that 
make you who you are. If you aren’t given 
a chance to establish a unique identity, it’s 
going to be hard to do any branding at all.

The question on the table is simple – if your 
students, families, and employees had more 
options, would they still choose you? Ideally, 
the answer to that question should be a 
resounding “Yes.” Ideally, that answer would 
hold for those who have no prior experience 
with your district.

We can’t hide from the fact that marketing 
now has a place in our education system. If 
your brand is recognizable only to those who 
have grown up in and around your district, 
it’s time to build consistency and raise 
awareness, from the inside-out.

Stand Out or Stand Aside
In an era of choice and mobility, the strength of your brand could very well determine your district’s 
future viability.

Best choice?
ARE YOU THE
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Skyward’s Qmlativ Education Management 
System will be the cornerstone of those 
branding efforts. From internal processes to 
family-facing features, it’s the consistent, 
personalized experience you need across your 
entire operation.

With your new Applicant Tracking system and 
personalized New Student Registration portal, 
you’ll have the tools to establish your brand 
identity from your very first interaction with a 
new family or a prospective employee. That 
initial experience will continue with every 
login, every workflow, and every day-to-day 
interaction with your family, student, and 
employee access portals.

The Benefits 
How is your brand connected to your 
technology platforms? Think of it this way:

When a student wants to check his grades, 
does the entire process feel disconnected 

from the rest of his day, or is it a natural 
extension of the learning experience in  
his school?

“The integration that 
Qmlativ provides 
and the effective 
partnership it can 

promote among staff 
and between school 
and community is 

very modern and in 
tune with how the 

world of today works.”  
– Kevin Meyer, superintendent, CCHSD71, IL 

Qmlativ
Do teachers think of their gradebooks as a 
product from [insert vendor’s name here], or 
as a benefit of working for your district?

Do all employees have easy access to 
information about paychecks, time off 
balances, and benefit elections, or are many 
unsure where to turn?

This is just one step in a long road to building 
recognition and establishing your position as a 
leader in K-12 education and a destination for 
high-performing educators and new families 
alike. Think of Qmlativ as the foundation upon 
which you can build your brand and get that 
journey started.

Summary
Branding is the key to delivering a better 
experience for those who count on you. While 
many SIS and ERP platforms are riddled with 
self-promotion, your district will be front and 
center with Qmlativ, just the way it should be.


